
 The 2017 MAA Annual Convention was held in Portage la Prairie this past 
February. Our day of  education and meetings was followed by our Annual 
Fundraising Auction that we invite the public to attend. Each year in Portage 
we continue to see familiar faces attend and bid and the support from the Port-
age area continues each year as we see our crowd of  bidders growing. 

 For 2018 you will see a change in the scheduling of  the convention. We 
decided at the AGM to move the event to a weekday to see if  we can avoid 
some of  the conflicts that a weekend event causes. Hopefully this will make our 
meeting more accessible to more of  our members. 

 If  you have any suggestions for anything you would like to see at the con-
vention for education, supplier exhibits, sponsors, or anything at all please for-
ward them to Nicole so we can try to make them happen. If  you have any sup-
pliers that you think would  benefit from having a chance to meet with our mem-
bers please invite them to attend and display.  More information is available on 
the back cover. 

The Manitoba Auctioneers Association would like to thank the following busi-
nesses and partners for their contributions to our convention and fundraising 
auction.  

The Western Producer  - Lunch Sponsor 

Global Auction Guide, The Auction Guy.com—Hospitality Sponsor 

 

Auction Contributors: 

Central plains Cancer Services—Miller Auctions—CanadInn Portage - Waynes Auctioneer-

ing—Selkirk Record & Stonewall Tribune—Manitoba FarmLife—Bidspotter—Manitoba Co-

operator—Ag Dealer—Desjardins Insurance—Prairie Lane Auction—CKLQ - Star 94.7-

Hudson Auctions—Nickel Auctions—Bill Klassen Auctions—Ross Taylor Auction Service—

Golden West Radio - CFRY—Portage Online—Grunthal Auction Mart—Herald Leader—

Bodnarus Auctions—Agriculture in the Classroom—Nickel Auctions—Little Joe’s Auctions— 
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Wayne Kauenhofen—President 
204-324-8685  

conniekeauen@gmail.com 

 

Morris Olafson—Vice President 
204-822-3742 

olafson.m@hotmail.com 

 

Scott Campbell—Past President 
204-724-2131 

scott.campbell@fraserauction.com 

 

Nicole Smallwood—Sec Treas 
1-888-394-9824 nmssmall@gmail.com 

   

District Directors: 
Dave Nickel—Northwest 
204 637-3393 

nickelauctions@mymts.net    
 

Ross Taylor—Southwest 
204-877-3834   srtaylor@mts.net  

 

Rick Reid—Winnipeg 
204-471-2632  

richard@soldoutright.com  

 

Stuart Miller—NorthEast 
204-649-2366 

millerauctions2000@yahoo.com 

 

Bill Klassen—Southeast 
204-325-4433 

Bill@billklassenauction.com 
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Hello all! The Manitoba Auctioneers Association convention has come and gone and de-

spite the numbers being down, we pushed forward and had a great convention. Our 

speakers Brad Martin, from Global Auction Guide was very informative and did a great 

job. Sue Clayton was telling us how important Ag in the Classroom is, and how the pro-

gram helps kids realize that food comes from the ground and not just from the store. And 

a few thank yous are in order. Dwayne and Chris Leslie for the hospitality room, also 

Dwayne to help fill some time during the day. They were very knowledgeable and very 

informative. The Western Producer for providing our lunch.  Also, a thank you to the 

staff at the Canad Inns for making our stay comfortable and warm. The auction went 

well and raised lots of money, and we once again decided to give Central Plains Cancer 

Services a donation of $2500.00. Thank you to all who attended and brought an item or 

two for the auction. I can’t wait until next year’s convention and look forward to seeing 

all of you again. Have a great auction season.  

Wayne Kauenhofen,  

MAA President 

Message from Wayne Kauenhofen — MAA President 

Jane Human, 
Volunteer 

Board Mem-
ber for  
Central 

Plains Can-
cer Services 
Program,  
accepts a 

donation of 
$2500 , pre-
sented by 

Wayne 
Kauenhofen 
MAA Presi-

dent 
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I don’t get it.  What is it about an auction sale that makes farmers crazy? 

As soon as the spring flyers come out in February, the excitement starts to build. The flyers become the 

main topic of discussion over coffee, as well as bedroom and bathroom reading material. Family events must 

be scheduled around important sales. Farmers research the “book value” of anything they might want, so they 

know how much they should bid. Men who would never consider blowing money in a casino totally give in to 

auction fever. 

“What’s so great about auction sales?” I ask, genuinely puzzled. 

The look I get from my Farmer and the neighbour having coffee and poring over the brightly coloured 

glossy flyer is pure astonishment. I feel as if I’ve asked two five-year-olds why they like the Christmas Wish 

Book. “Seriously,” I say, “explain it to me.” 

“It’s all about the good deal you might get,” says one. 

“Sometimes you can pick up stuff for next to nothing. Just needs a little fixing,” puts in the other. And 

that’s that. They turn back to the flyer. “Jake had a 750 like that. Ran forever.” I am left to figure it out for my-

self. 

My neighbour Laura has the farm wife perspective. “Here’s how it works,” she says. “They drive for 

hours to the sale, wait in line and get their bidding number, which they hide in their pocket so no one bids on 

their number. Then they take out their brains and deposit them for safe-keeping. After the auction, they pay for 

what they bought and collect their brains. They’re not allowed to re-install them for at least 20 minutes—at 

which point, they hit the brakes, slap themselves on the forehead and say, ‘What the heck did I just do?’” 

I laugh, although I don’t find it all that funny. A farm line of credit can run into hundreds of thousands, 

but it all has to be paid back—sometimes after you have your own auction sale. 

Auction Fever—by Ruth Anne 
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“So, they all go to the sale thinking they’re going to get a bargain, then they bid against each other, or 

bid items up just to see what will happen.” 

“And sometimes get stuck with them!” 

“Yeah, that happens. And they figure they’ll get a better price than at a dealer’s, but there’s no war-

ranty and you add in auctioneering fees, hauling the stuff home or paying someone to haul it.” 

“And half the time, hauling said item back to the next auction hoping some other sucker will bid on it!” 

We shake our heads. 

So I go along to the next auction to try to figure out the appeal. Before we are out of the truck, we can 

hear the auctioneer. “Here we go, what are you gonna bid?” is what I think he is saying, but between the fast-

talking and number crunching, there seems to be a lot of “Gimme, gimme, gimme!” We catch a ride from the 

parking lot on a shuttle, a flatdeck pulled by a quad. Riding with 20 others, all excitedly chatting, it’s reminis-

cent of an old fashioned sleigh ride—on fast forward. 

Standing there among the bidders, trying to be a cool observer, I get sucked into the illusion: the steady 

beat, the rhythm, the auctioneer’s slurred words creating the sense of an even faster pace, excitement, anxiety. 

The fear that once you have bid, you have publicly announced that you want an item and the pressure is on. I 

watch bidders sweating in the cool spring breeze, feel the herd mentality of my own heart beat increasing, the 

competition. Imagine owning that. There is only one. I can’t miss out. 

I take a step back and go for coffee, find other women to visit with. My Farmer joins me for a burger 

and a piece of pie, ridiculously over-priced. 

It’s nearly the end of the sale, and we’ve been there almost 10 hours. The auctioneer truck rolls to the 

miscellaneous row, which the farmers call the pallet or junk row. More women come out to inspect the bizarre 

combinations. One pallet has old cultivator shovels with an ancient barn lamp on top. The antique inspires bid-

ding; the woman who gets it will have to take the shovels. 

Then there’s a rusty barrel filled with old barbed wire topped with six brown gallon jugs. This pallet 

also brings a good price. I buy it. Those old jugs will look awesome in my log house. 

Old-Fashioned Sugar Pie 
1 unbaked 9-inch pie shell 

Filling:  

1 ½ cups brown sugar 

¼ cup flour 

1 ½ cups whipping cream or evaporated milk 

Mix together and pour into pie shell. Bake on bottom shelf at 350 F for about one hour, until inserted knife 

comes out almost clean. Delicious caramel flavour. Serve with whipped cream or ice cream. 

 

Ruth Anne gardens in Zone 1b, where she struggles with unpredictable weather, livestock run amok and the 

capricious whims of her Farmer. 

 

Re-printed with permission from Rural Roots by Ruth Anne, The Gardener Magazine, Spring 

2017 Issue 
 

  

  

 The Gardener 

 Saskatoon, SK  

 info@gardenermagazine.ca 

 www.gardenermagazine.ca 
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BRAD MARTIN 

Vice President Sales and Marketing North America 

Farm Auction Guide & Global Auction Guide Networks 

WHERE FARMERS & AUCTIONS MEET!  

1.888.527.2801 

1.204.729.8032 local 

1.204.725.9667 mobile 

skype - bradmartinmbp 

twitter - BradeMartin  

 

   www.farmauctionguide.com 

    www.globalauctionguide.com 
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Marketing - Where it was , where it is and where it is headed!  

Some people are still sending a 2007 message in a 2017 world!  They are marketing the same tradi-
tional channels because that is just the way it has always been done.  Over 85% of people own 
smart phone and if you are only using traditional methods of marketing you are missing out.   Tar-

geted and Geo Targeted market-
ing strategies are more available 
to reach your customers that 
every before.   All marketing chan-
nels both traditional and non tradi-
tional are measurable to today us-
ing such things as “Call Rail” and 
URL forwarders.  Use your market-
ing data to your benefit - think by 
numbers not with your gut.  Every 
business today has a digital pres-
ence - the right marketing strat-
egy will target people and engage 
them to your digital space gener-
ating leads and converting them to 
sales. 

 



Sunday Evening Hospitality Room   
    Sponsored by Global Auction Guide—Auction Guy.com 
 
Monday Morning 
Speakers    Photography Workshop—Take better pictures to make your 
    advertising more effective 
 
    Voice Coaching—learn from a professional singer and voice 
    coach about voice health, pronunciation and confidence to 
    make you stand out . 
  
Monday Afternoon 
AGM & Elections  Elections will be held for the positions of President, Vice  
    President, and Directors for Winnipeg, Southeast and North
    east regions. 
 
Supplier Exhibits  Meet suppliers of the auction industry who provide advertis
    ing, software, equipment and invite anyone you do business 
    with to set up a display. 
 
Monday Evening Banquet & Auction Fundraiser 
 
Member Registration $100   Guests & Staff Members $50 
Dinner Only  $50   Children may attend free of charge 
 
Each attendee should also provide one or more items with a combined value of 
$100 or more to auction as part of their registration. 

 
If you are interested in sponsoring any of the following please contact  

Nicole Smallwood 1-888-394-9824 nmssmall@gmail.com 
Coffee Breaks * Lunch * Banquet *  Fundraising Auction  

Rooms are available for $118 at the CanadInn Portage la Prairie  
1-888-332-2623 

 

AGM and Convention  

***Monday,  Februar y 26, 2018***  
CanadInn Portage la Prairie  

NOTE DATE CHANGE—MONDAY MEETING FOR 2018 


